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Starcom First to Partner with Affinity on AMS e-Readership Survey
New Audience Measurement Service Will Track Digital Magazine Delivery

(Chicago and New York, August 13, 2010) – To quantify the impact of digital magazine content and advertising, Affinity is expanding its AMS print audience measurement service with the launch of the AMS e-Readership Survey – a syndicated audience study that focuses on new and emerging digital delivery channels, including websites, social networks, e-readers, iPads and tablet PCs, digital subscriptions, smartphones and other mobile devices.

Starcom USA, one of the largest media agencies investing in both traditional magazine advertising and a host of new digitally driven publisher options, is the first agency to partner with Affinity on the new service, which will quantify the audience delivery of a magazine’s digital properties. 

“At Starcom we strive to understand consumers’ complete publishing brand experience, and as digital technologies have expanded those experiences beyond the printed page, marketers need data and intelligence to assess readers’ new relationships with titles,” said Brenda White, Senior Vice President/Publishing Activation Director at Starcom
“Affinity’s AMS e-Readership Survey provides another layer of accountability that will enable Starcom to plan and buy cross-platform campaigns that are crucial to our clients’ success, and develop a multifaceted understanding of peoples’ experiences with digital magazine campaigns.”

When the results of Affinity’s e-Readership Survey are combined with the audience estimates currently available from its American Magazine Study, which reports the reach of traditional printed magazines, subscribers will be able to quantify the total unduplicated delivery of a magazine’s brand. 

Employing an innovative methodology designed by world-renowned marketing scientist, Gilles Santini, Affinity’s AMS e-Readership Survey will use a Web-based approach to monitor the variety of ways that publishers are leveraging digital platforms to extend the reach of their core brands, and will include rankings of the magazine brands that users believe are leaders in digital content delivery. In addition, the AMS e-Readership Survey will identify users’ engagement and interactivity with advertising messages that are delivered in tandem with digital magazine content.

Affinity’s AMS e-Readership Survey will be available exclusively through Affinity’s new MagPlan print planning system. The first wave of the study will be released in spring 2011.



-more-



About Affinity LLC
Affinity is a syndicated research firm specializing in print measurement and accountability tracking. Affinity’s suite of products include ProofReader (print pre-testing), The American Magazine Study (print audience measurement) and the VISTA Service (in-market campaign tracking). In addition, the company markets MagPlan - the industry’s only print optimization system that incorporates advertising effectiveness metrics from the normative VISTA database.  (http://www.AffinityResearch.net)

About Starcom USA
Starcom (www.starcomworldwide.com) is a world-renowned media agency that simplifies human understanding to deliver meaningful brand experiences. Starcom does this by creating the Space for Ideas, in peoples' minds and in the world, via a unique approach that gives the agency an unparalleled advantage. With over 1,200 employees, Starcom helps get the right consumers’ attention and delivers brand-building results for many of the world's leading companies. Starcom is part of Publicis Groupe (Euronext Paris: FR0000130577) the world’s third-largest communications group, the world’s second-largest media counsel and buying group, and a global leader in digital and health care communications. With around-the-world activities spanning more than 104 countries on five continents, the Groupe employs as many as 44,000 professionals. With sister agencies MediaVest, ZenithOptimedia, Denuo, Digitas and Razorfish, Starcom is a member of Publicis Groupe's VivaKi, a global digital knowledge and resource center that leverages the combined scale of the autonomous operations of its members to develop new services, new tools and new partnerships.  
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