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Experian Simmons and Affinity partner to deliver detailed magazine information
Combined resources bring new capabilities to publishers, agencies and advertisers

New York, N.Y., May 6, 2010 — Experian® Simmons®*" and Affinity LLC jointly announced today
the formation of a strategic alliance to launch a syndicated print planning tool. The new tool will
bring together the trusted consumer behavior and attitudinal insights from the Simmons
National Consumer Study with the magazine audience estimates generated by Affinity’s
American Magazine Study.

Experian Simmons, Experian Marketing Services’ consumer research service, and Affinity will employ a
state-of-the-art database integration process to combine the two high-quality resources into a single,
powerful database, offering publishers, agencies and advertisers a total solution for today’s print planning
needs.

“We see tremendous value to the magazine industry in partnering with Affinity to enhance their core
readership study by incorporating our vast database of 8,000 brands across more than 450 product
categories as well as our lifestyle and attitude measures,” said Ken Wollenberg, general manager,
Experian Simmons. “Along with publishers, our agency and advertiser clients will benefit greatly from this
offering.”

Experian Simmons surveys 25,000 American adults annually, providing detailed data on consumer
behaviors, attitudes and media usage that are relied on by the country’s leading advertisers and their
agencies. Affinity’s American Magazine Study (AMS) employs a nationally representative sample and
leverages a contemporary, Web-based approach to generate audience estimates for the nation’s leading
print publications. More than 22,000 consumers were surveyed in the first wave of the AMS study.

“Our joint offering will deliver a level of detail that today’s power media planner needs to effectively plan and
buy print at a price point that is sensitive to today’s print research budgets,” said Tom Robinson, managing
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director, Affinity.

About Affinity LLC

Affinity is a syndicated research firm specializing in print measurement and accountability
tracking. Affinity’s suite of products includes ProofReader (print pre-testing), The American
Magazine Study (print audience measurement) and the VISTA Service (in-market campaign
tracking). In addition, the company offers a host of advisory services tailored to the needs of
advertisers, agencies and the financial investment community.
http://www.AffinityResearch.net

About Experian Simmons

Experian Simmons, Experian Marketing Services’ consumer research service, has been
chronicling the American consumer for more than 50 years. From the products that all
Americans buy and the brands they prefer to their Internet shopping behaviors, attitudes and
lifestyles and the media that they use, the Simmons National Consumer Studies survey more
than 30,000 American consumers each year to deliver reliable national and local data.
http://www.ExperianSimmons.com

About Experian Marketing Services

Experian Marketing Services delivers best-in-breed data, analytics and platforms into multiple
regions around the globe. It is focused on helping marketers more effectively target and engage
their best customers through email, digital advertising, customer data management, customer
and competitive insight, data enrichment and list rental, modeling and analytics, and strategic
consulting. Through these capabilities, Experian Marketing Services enables organizations to
encourage brand advocacy, create measurable return on investment and significantly improve
the lifetime value of their customers. http://www.experian.com/marketingservices

About Experian

Experian is the leading global information services company, providing data and analytical tools
to clients in more than 65 countries. The company helps businesses to manage credit risk,
prevent fraud, target marketing offers and automate decision making. Experian also helps
individuals to check their credit report and credit score and protect against identity theft.

Experian plc is listed on the London Stock Exchange (EXPN) and is a constituent of the FTSE
100 index. Total revenue for the year ended March 31, 2009, was $3.9 billion. Experian employs
approximately 15,000 people in 40 countries and has its corporate headquarters in Dublin,
Ireland, with operational headquarters in Nottingham, UK; Costa Mesa, California; and Sao
Paulo, Brazil.

For more information, visit http://www.experianplc.com.

Experian and the marks used herein are service marks or registered trademarks of Experian Information Solutions,
Inc. Other product and company names mentioned herein may be the trademarks of their respective owners.
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